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Introduction  

Pottery in the Indian subcontinent has an ancient history and is one of the most tangible and iconic 

elements of regional art. Evidence of pottery has been found in the early settlements of Mehrgarh 

from the Indus Valley Civilization. Today, it is a cultural art that is still practiced extensively in India. 

Until recent times all Indian pottery has been earthenware, including terracotta.1 Pottery in Indian 

cities has developed in recent years because of new scientific research. Though new modern ceramic 

factories, units, studios have emerged in a larger scale all over the country, it is seen that in the rural 

parts, traditional pottery practitioners have not fully adopted new techniques. Instead, they are 

shifting from their traditional businesses to more lucrative jobs. Most of the traditional potters are 

diverting from their traditional occupation system, due to urbanization and decreased use of local 

pottery, besides increase in the use and production of various metal and fibre products at cheap 

rates.  It is also well known that artisan pottery today suffers from poor productivity due to obsolete 

tools, techniques, unscientific processes, dwindling market, and competition from non-clay industrial 

products. 

Appropriate development policy using experiments and new technologies for pottery production can 

help to preserve and conserve the biodiversity and to improve economic conditions of the 

traditional potters. This can lead to evolution and overall development of the potters and their craft. 

Nowadays, pottery thrives as an art form in India, and it is slowly gaining awareness as functional 

items as well. Various platforms, including potters' markets and online pottery boutiques have 

contributed to this trend. 

Background of study in Trychang  

The study was conducted in Tyrshang village of Thadlaskein Block.  As a part of the project mandate, 

the Institute of Livelihood Research and Training (ILRT) being a Resource Institution has been 

working with the Meghalaya Institute of Entrepreneurship (MIE) and Meghalaya Basin Development 

Authority (MBDA) personnel to provide capacity building inputs and handholding support. The 

supports services were however being provided to each Block for (a) application of learnings to the 

field (b) enterprise grounding and building. Both farm and non-farm enterprises have been 

promoted in each block and pottery was recently identified as a potential and promising livelihood 

activity. As per the preliminary study conducted by the Society of Rural and Urban Empowerment 

(SURE), an NGO in Jaintia Hills in collaboration with ILRT and Basin Development Units (BDU), it was 

found that the on-going activities that were undertaken by Tyrchang were not progressing as per the 

times. Therefore it was felt that an in-depth study is necessary in order to understand the constraint 

that was holding back the potters engaged in this activity from moving forward. 

Objectives of the study  

The objective of the study was to identify the potential of Pottery in Trychang village. The specific 

objectives were: -  

a. To explore the current status and dynamics of Potters in Trychang and Larnai. 

b. To identify the general and specific constraints faced by the potters. 

                                                           
1
 This section is retrieved from wiki page, en.wikipedia.org/wiki/Pottery_in_the_Indian. 
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c. To explore the potentiality of scaling up by engaging more household into the activity from 

among the local population  

d. To identify scope for further value addition in the activity and moving up the producer 

further upwards in the value chain  

Scope of the study  

The study performed three types of scans. A) Scan of the households engaged in Pottery in the two 

study villages, b) scan of other value chain players such as middlemen procuring the pots, retailers 

selling the pots, transporters engaged in transferring pots to locations, credit players offering credit 

to potters, retailers selling the pots and consumers buying the pot; c) scan of other stakeholders 

would involve interaction with agencies such as MBDA, EFC, KVIC, DIC, ITI, Local Artisans, association 

of pot makers if any etc. People engaged in this activity were interviewed to determine the current 

status, constraints of the potters in Tyrshang. Scan of the value chain players was also conducted to 

understand the role played by each of the players in the value chain and identify potential for scaling 

up this activity in the long run. Scope for new households taking up the activity and existing 

households taking up value addition in the activity was explored. Scan of other stakeholders would 

involved the support that can be provided by other stakeholders for making pottery a sustainable 

livelihood activity.  

Methodology 

An exploratory research design was adopted. As mentioned, three types of scans were conducted. 

Hence different types of data collection tools were utilized.  

Type of Scan Tools to be used Research Team 

Scan of the households 
engaged in Pottery 

Interview Schedule Ms. Wanda Lamare 

Assistant Manager ILRT 

Mr. Ananda Baruah 

Research Associate ILRT 

Mr Wilhelmos Shylla 

Programme Associat MBDA/ILRT 

Ms. Muhor Ksiar-  

ERP-Thadlaskein Block 

Mr. T. Navin –Research Head ILRT 

Scan of the value chain 
players 

Key informant interviews, Sight 
observations 

Scan of Stakeholders Key informant interviews 

Background  

Tyrshang is a village in Thadlaskein Block in West Jaintia Hills District. As per the 2011 census, 

Tyrshang had a population of 1214 population of which 585 are males and 629 are female. Its 

present population may be estimated to around 1500.Tyrshang village is 52 kms from Shillong. It 

takes 1 hr 30 mins by road from Shillong to Tyrshang.  

In Tyrshang village, the population of children with age 0-6 is 274 which make up 22.57 % of total 

population of the village. The average sex ratio of Tyrchang village is 1075 which is higher than the 

Meghalaya state average of 989. The child sex Ratio for the Tyrchang as per census is 1076, which is 

also higher than Meghalaya average of 970. Tyrshang village has lower literacy rate compared to 

Meghalaya. In 2011, the literacy rate of Tyrshang village was 49.47 % compared to 74.43 % of 

Meghalaya. In Tyrshang, male literacy stands at 43.93 % while the female literacy rate was 54.62 %. 
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As per the Sixth Schedule of the Indian Constitution, Tyrshang village falls under the administration 

of the JHADC and at the village level, the Doloi is the head of the community resources in the village. 

In Tyrshang village, 100% of the village population are Schedule Tribe. About 90% of the total 

population are Christian and 10% are Hindu or locally called ’Niamtre”. 

Nature of Livelihood 

The primary occupation of the people is agriculture with 20 households engaged in it. About 11 

households are into service sector which includes teacher, government servant etc. About 25 

household are into the non-farm activity which include daily wages and traders. 

In Tyrshang, out of the total population, 552 were engaged in work activities. 18.84% of workers 

describe their work as Main work (Employment or Earning) more than 6 months while 81.16% were 

involved in Marginal activity providing livelihoods for less than 6 months. Of 552 workers engaged in 

main work, 60% were cultivators while 30% were daily labour. 

Land under cultivation in Tyrshang has increased rapidly to 40 acres. The vast increase of land under 

cultivation can be vindicated with the banning of coal mining where a majority of the household had 

now turned back to agriculture for their livelihoods. The major produce grown by the villagers are 

tomatoes in a vast stretch of 2 to 3 acres, followed by maize, paddy and other seasonal crops. 

From the total household, about 15 households land less than 2 acres, about 205 Household hold 

land are small farmer (2-3 acres) and about 5 household hold land more than 5 acres (Large farmer. 

Tyrshang village is cover with a community forested area of 30 to 50 acres. 

Infrastructure 

Tyrchang is accessible by road, and it is connected to the state Electricity grid. The village has one 

upper primary school. In the village there is no financial institution, villagers travel about 3 km to 

Ummulong for credit facilities. While these were the facilities available, like many other rural areas 

in the country, Tyrshang is also facing a serious water scarcity problem which aggravates more 

during winter. The people are mostly engaged in agricultural activity apart from doing other odd 

jobs, and the road connectivity and electricity connections are good. The activity of pottery making 

has been limited to only 14 households and average age group who are engaged in this trade is 50 

years which clearly shows that there is limited interest among the new generation to take up this 

activity as a source of livelihood. The general knowledge of the people in the village about the 

pottery are limited very few people have the knowledge of pottery activity whereas the rest of the 

population seems to be ignorant about the trade 

Pottery in Tyrshang Village:   

Pottery in Tyrshang village is an activity undertaken by the villagers who were initially resident of 

Larnai, but migrated to Tyrchang during the 19th century. The Lumdiengiong locality of Tyrshang 

village which is also called lum Khyriam is the only locality in the village who are engaged in this 

activity. It was believed that the Shylla clan was the only clan who had migrated to Tyrshang during 

that time and brought along with them the art of making pots, and from then onwards this activity is 

being practiced from generation to generation till today. This activity is currently practiced by 13 

households.  
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The art of making pots has been passed on to from one generation to another through practical 

methods. So far there has been no written document on it, hence the skill was being thought 

verbally and it has been continuing till today.  

The art of black pottery is very unique since these artisans make and shape the pottery purely by 

hand and very minimal use of mechanical equipment’s exist except for few shaping blocks and plates 

, these artisans has been collecting raw materials viz. Black clay, black sand from the Sung Valley, 

which abundantly available. Clay collected from the Sung Valley is free of cost and no payment is 

needed to be given to any authority except for digging and carrying charges,  and during the religious 

ceremonies by the dolois ( head priest) of the Elaka Nartiang these potters make items for him 

without any charges, thus the concept providing service in lieu of raw materials.  Thepotters collect 

these raw materials once a year depending upon their requirements and capacity, and store them in 

their backyard. The artisans are active in pottery activity especially during the winter and dry months 

and the work progress slows down during the windy days and rainy seasons, since they do not have 

proper a working area. Moreover, the existing working shed which was given by the water shed 

project is too small for all potters to be able to work under one roof, thus despite having a good 

working coordination they are not able to work collectively, the artisans belong to the same clan and 

they have very a good and relationship with one another , and they work in good harmony. 

Moreover, there have been many instances where these artisans tried to form formal groups but 

due to reasons such as not understanding groups management, they were not able to function as a 

group. It has also been observed that these potters function among themselves as groups since 

there is sharing of work and profit among each other especially when they received huge purchase 

orders which sometimes leads to certain misunderstandings on the functioning and management of 

the grouo. There is a fresh attempt to form as a potters cooperative society by the potters who are 

very keen in forming a formal groups by the potters. 

The knowledge and skills  of pottery making has been confined within the Lumdiengiong locality and 

is mainly practiced by Shylla clan, there is also very limited know how in and around the area and 

hence has mix knowledge on the pottery making within the village , the villagers are aware of this 

unique art form but at the same time very little people want to take up this activity as a livelihood 

options due to various reasons, but the general perception is that since it involves a lot of hard work 

right from the procurement stage,  therefore very few people  want take up . Though in general, the 

village dorbar do provide support in terms providing fire wood on equal sharing basis and also other 

resources available within the village area. 

The potters in Tyrshang were initially organised into self-help group in the year 2010-2011 through 

the help of gram sewak of Thadlaskein Block under the Swarna Gram Swarozgar Yojana (SGSY). The 

group however didn’t function and it remains a paper groups. The major reason for the non-

operational of the group is due to the lack of basic understanding of groups, objectives of SHG and 

its functioning which. Moreover, all documents of the group went missing. Therefore the group went 

from time to time for follow-up but after it was suggested by the Block Development Officer that 

forming a cooperative would be much better in the long run.  

The pottery activity in Tyrshang were characterised by a number of intervention and support 

measures for promoting the activity.  



Study Report  

 Tyrshang Black Pottery 

6 

a. In the year 2012 the Department of Soil and water conservation through the scheme 

Integrated Water Management Program had construct a working shed of 7/9 ft for the 

potters in Tyrshang. Total cost is Rs 25,000 

b. Proforma received  from artisan Bah Brendon Pariat- Director of Meghalaya Handicraft 

Handloom Development centre and Bah Khraw Kupar Lanong, freelance artist (painter and 

Sculpture) 

c. Capacity building training for 3 months from handicraft and handloom Department under 

Ministry of Textile for skill up gradation and design. 

d. Exposure visit to Andreeta in Himachal and Khanapur in Bangalore from Meghalaya Institute 

of Entrepreneurship (MIE). 

Profile of Pottery in Tyrchang: 

A. Profile of potters: Age distribution of Potters 

The potters’ age has been classified to three categories: between 18-25; 26-40; 40-60 and the 

potters who are in the last age 60+. According to the 

results shown, we may claim that majority of potters 

are in the age 40-60 This group of potters achieved 

high percentage score of 53% ;however those who are 

in the 22-40 middle age come in the second stage of 

importance in which 20% of the potter are in this age 

group and ; then lastly are the young and the aged 

potters who are ranging in 18-25 years and above 60s 

in which 13% of the household falls in each of these 

age groups. Nonetheless, as the results show, we 

should be able to argue that the age wise distribution of potters in Tyrshang is worrisome. Here we 

can predicate that new generation should be encouraged to take up this activity.  

From the findings, we can also say that potters fall under the age group 40-60 is 20% which means 

that there is a high scope of increasing the production of pottery .According to scholars (Specht, 

1972; Waane, 1977; Weigand, 1969) demonstrate that Potters who are ranged in the middle age 

(26-40 years old) are also considered as the most simulating group for multiplying the pottery 

production. In contrast, a group of old potters (above 60s years old) in the conventional societies is 

less important than other productive communities due to types of vessels that were made by old 

potters which may not be as refined as the ones made during their youth.  

Educational : From the Study it was found that the 

potters had received education mostly upto 

secondary level which is slightly better than  the 

potters in Larnai of which 40% (Figure1)  of them 

completed their secondary and26% in the primary 

level. Another interesting findingwas that  20% of 

the potters are illiterate. The data reveals that there 

is a high scope for imparting technological 

knowledge for improving their activity. Similarly 

13.3% 

20.0% 

53.3% 

13.3% 

Age of Potters 

18-25

26-40

40-60

61+

Figure 1: Age of Potters 

20.0% 

26.7% 40.0% 

13.3% 

Educational qualification of 
Potters 

Illeterate

Primary

Secondary

NA

Figure 2: Educational Qualification 
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there is a potential scope of imparting financial education for them for accounting purposes. 

Though the percentageof illeterate is upto 20%, this could infact turn into their strength by 

imparting them the basic  functional and numerical literacy.  

Socio-Economic Status: From the study, it was found that Potters in Tyrshang are mostly engaged in 

Pottery as their main source of income for 

their livelihood. Figure 3 shows that 

family income of Potters ranges from 

20,000-above 1,00,000 annually. The data 

also reveals that about 33% of the 

Household earn their annual net income 

from pottery – 40000-60000 and about 

13% of the Potters were earning for 

60,000-80000 of their annual income. 

The income revealed is excluding the secondary income of their families.  

Current status of Pottery in Tyrshang: 

Products: Tyrshang potters produced as many as 20-25 varieties of products ranging from daily use 

items to decorative items. The main items produced are listed in the table below2. Most of these 

products are being produced for the local markets. However, they also received bulk orders for 

special types of products for which readymade design was provided to the potters. They received 

orders mainly from Mumbai. 

Table 1: showing types of products made in Tyrshang 

S. No. Item Uses  

1 Vain Big and Small Preparing  pu-tharo, pu-maloi 

2 Tea Cups Tea serving 

3 Plates ( small size)  

4 Plates (Medium Size)  

5 Cooking Pots (Small and Big)  

6 Water Jug Water serving 

7 Saucepan Cooking purposes 

8 Pots  Boiling water for bathing new born babies, and lactating mothers 
(cultural Practice) 

9 Decorative item-  Flower vase, Ash tray, candle stand etc 

10 Flower Jugs  

11 Bonsai pots  

In cases where they received bulk order say 2000 serving pots, potters divided among themselves as 

per their individual capacity and accordingly the profit is calculated as per their products. 

Demand and Supply status 

As per the survey and Focused Group Discussion conducted, it was witnessed that over 80% of the 

pottery products that are made Vein or “Khiew putharo” is the regular products made by the potters 

who have a high demand in the market. Other products are either made on demand or order basis.  

                                                           
2
 Fats regarding the types of products from Milda Shylla and Trik Shylla, artisan of Tyrshang. 

27% 

33% 

13% 

20% 

7% 

20000-40000 40000-60000 60000-80000 Above 100000 NA

No of HH Potters 

Figure 3: HH income of Potters 
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From the sample surveyed, only 30% of the potters sold their products in the weekly hat in 

Ummulong and Jowai and about 70% of the potters sold their products both in Ummulong and in 

Shillong Market i.e. Iewduh. In a local market day, the price of one Wein is Rs 300-350 and in 

Shillong Market they sold at Rs 400. In one market day they procure up-to 40-50 of Wein. The 

demand for the other 20% of products is mostly through order or through Exhibitions and doorstep 

selling. With the help of the modern technologies, potters have now received orders through phone 

calls. 

The pottery product also reaches to other Districts of Khasi Hills-West Khasi Hills through traders 

who come to collect the finished products from the Shillong market and then sell it to their places.  

Market 

Pottery products of Tyrshang penetrate all over Jaintia Hills District, East Khasi Hills District, West 

Khasi Hills District and Ri Bhoi District. Within Jaintia Hills, products are sold directly and also 

indirectly through middlemen, shopkeepers. In our survey, products sold directly to the market are 

those sold in the weekly haat in Iew Pasyin in Ummulong and Iew musiang in Jowai. Trade also 

happen through small collectors who collect the products from Iewduh market in Shillong and then 

sell it to their respective places in West Khasi Hills. 

Production Process. 

Preproduction Stage-Inputs and Process 

Sourcing raw materials 

Clay: They procure the raw material i.e Clay from, Sung valley which falls within the borders of Khasi 

Hills and Jaintia Hills. Sung Valley is highly fertile area and it is believed that the black soil collected 

from the area is highly suitable for black pottery. Two types of Clay are collected. One is known as 

Dewkhluit which is yellowish-green in colour and heat resistant. The other is Dewiong also called as 

Dew-mat Black in Colour. The Sung Valley falls under the lookout of Doloi of Nartiang and Jowai.  

Since Tyrshang falls under the Elaka of Jowai, the potter has the privilege to collect the black soil 

with-out paying any cost for the soil and in return during religious ceremonies, they had to provide 

to the priest head (Doloi) whatever items are required for religious purposes. 

Clay is thus procured once a year and is carried by trucks for storing at the potters back yard. From 

the survey it had been found that the most difficult task perceived by the potters. Since the method 

of collecting clay is very cumbersome which resembles the process of extracting mineral coal, the 

soil are normally dug up-to 4 to 5 feet to see the availability of the black soil in the dugout area. 

Then the process of digging continues and is normally dug up to 10 to 12 feet for extracting the soil. 

Depending on the availability of clay patches inside the earth, it usually takes week and months to 

extract one truck of Clay.  

Fire wood: The potters requires in a year minimum 20 ton of fire wood. Since the potters were still 

adopting the traditional techniques of firing pot in the open air, therefore amount of heat escapes in 

the air is very high and therefore huge quantity of wood is required. For drying 40 number of Wein it 

requires -2 hrs of constant firing. Procuring firewood is another second most critical inputs faced by 

potters.  
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From the sample surveyed, it has been found that 90% of the firewood was procured by engaging in 

daily labour. For 10 ton of firewood, it costs 13000 inclusive of labour charge. It had been observed 

that only 9% of the firewood is procured from the community forest allotted by the Village Council 

for free of cost. Women contribution is collection of firewood is only 1 % whereby they collect the 

twigs and branches from the community forest. 

Labour: In pottery activity, Labour is required for procuring the lay and firewood. Though it’s a one-

time cost in fact the cost involves is very high. Since women were not able to procure by themselves, 

therefore almost all the potters need to hire labour for procuring of raw materials. 

Shed: From the Focussed Group discussion it has been observed that potters in Tyrshang had 

received shed from the Soil and water conservation department which cost around 25,000 in the 

year 2011. The shed is very small in size. The shed is meant as a work station cum storage facility for 

potters. As the space is very small only 2-3 potters were able to utilise the shed and majority of the 

potters have to either work from their own home or backyard. 

It has been found out through a focussed group discussion only 2-3 potters were able to access the 

shed. The reason behind the accessibility is mainly because the shed was very small and can only 

accommodate few potters. It has also been observed that the potters who were utilising the shed 

were the same people and therefore the other potter do not come to the shed. This could be the 

possibility that though the shed wad provided for all potters but the accessibility to it is only the 

dominant ones. 

Procurement of tools and equipment’s: The art of pottery making is purely hand manipulated, there 

is no application of potters wheels , they use  only basic tools. From the Focussed Group Discussion 

and Demonstration, it has been found that the pottery products are made and designed manually, 

with no mechanical item involved in the making. It is purely done by hand and only during final 

shaping of items like vain primitive type of tools, like metal scrape, wood plank, etc. Some of the 

tools used are listed below. 

a. Leather for pounding the clay called snieh masi. 

b. l wooden boards on which they place the rim or the outer frame of the pot or bowl and the 

neck etc. intended for sun baking  called Byrthap. In a year potters require 30-40 of Byrthap. 

The Byrthap is made through a piece of square  flat wood properly shaped and cut into 3 cm 

in lenght and 1 cm in breadth. They procured from a nearby mill near Tyrshang itself at the 

rate of Rs. 70/wood. 

c. ooden beater of triangular shape with handle which called as Siang choh 

d. A small semi-round river stone on which the clay moulds are rested and which is held, called 

the Maw-shoh-diep 

e. Another piece of wood which is called Siangda occasionally used to mildly beat the clay 

during the process of shaping. The siangda is procured from the nearby forest area free of 

cost 

f. Stone for shaping the products called maw shoh 
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g. A piece of iron called the jingkshier or Narkhut which is used for polishing the product. This 

tools is procured from Shillong Market at a Lumpsum rate of Rs 120 /kg tools which lasted 

for 2 years.3  

                                                           
3
 Facts on this is given by artisan of Tyrshang- Smt Milda Shylla, handakaro Shylla and Yophi shylla 
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Cost of the inputs: 

In the pre-production stage the cost of inputs involves as observed is very high. Since procuring of 

raw material involves many days, therefore cost involved is enormous.  

Constraints Faced by Potters 

Availability of Clay- Clay as inputs is the main ingredient of pottery. Clay normally sits beneath the 

earth up-to a minimum of 10 ft. to 20 ft. maximum. From the survey  it had been observed that for 

obtaining one truck load of Black clay 300-400 Basket (Khoh), it takes about 1-3 weeks. Since the clay 

sits in patches and layers, therefore they have to keep shifting from one area to the other, therefore 

it becomes very difficult to extract the clay. As the area is under the Doloi, using of JCB or modern 

extracting machines is strictly prohibited as it may impact the nearby land of private individuals.   

High Cost of procuring Black Clay: The cost of procuring the Clay and firewood had been perceived as 

the major constraint in pottery activity. As mentioned above, potters had to hire a daily labour for 

procuring the clay and firewood. Since for procuring of these raw materials it takes days and weeks, 

therefore per day labour charges will also increase accordingly. Due to high transportation costs, 

coupled with labour charge has restricted many interested individuals from undertaking this activity.  

Though the valley falls under the guard of the Doloi, there are certain areas which are paddy field 

and they belong to the private individuals. Therefore, chances of encroachment by default are very 

high.  
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Production Stage:  

Preparation process: The art of pottery making is purely hand manipulated, there is no application of 

potters wheel’s, the only basic implements is used. From the demonstration we could figure out the 

following process of making pottery as observed begins with:- 

Step 1: 

The raw material (i) the dew iong is mixed with dewkhluit and this mixture are pounded on a leather 

or wooden boar which is done by using heavy log known as synrei dungkhyndew in order to knead 

them in to clay duff. The purpose of mixing dewkhluit with dewbyrtha is minimising the brittleness 

of the materials. In the ratio of 1:1/4 i.e. approx. in 1 kg of black soil 1 quarter of black sand are 

mixed to get the desired composition for shaping the pots. This stage is the most difficult stages in 

the entire production stage. 

Step 2: 

The clay is pounded in snieh masi and after pounding they separated pebbles and unwanted 

materials from the soil and then are pounded again to get maximum lustre and silkiness once the 

dough is ready it again sorted by hand to get rid of small pebbles. 

Step 3 

The pounded clay is then roll in long cylindrical shape for half a meter each.  

Step 4 

After preparing the clay duff it is Mawsohdiep by one hand and is mildly beaten, according to the 

shape required by using Siangda or the Siang. The neck and the belly part of the pot are made 

separately. The technique that is followed is to hold the Mawshohdap towards the interior to the 

outer wall which is then beaten by the Siang, it is done to give secure hold for the potter. The half-

finished parts of the pot are kept on a small wooden board for one day one night. 

Step 5 

In this step, wherever required the separate parts are put together and re-treated for the final 

shape. In this process, water is regularly used for wetting the Mawshoh apart from that cloth pieces 

are frequently used for wetting the Siang. The process takes only 10-20 mins for one pot depending 

on the complexity of pots. 

Step 6 

In this stage, the finished products are kept in the sun to be dried for three days in winter and four-

five days in summer. After the moisture content recede a piece of iron called the jingkshier or 

Narkhut which is used for polishing the product. The products were again sun dried/traditional 

fireplace for cooking for another 3-4 days. 

Step 7: 

The dried products are fired in a bonfire/open fire for 1-2 hrs. In winters for firing 40-50 pots its 

requires 60-70 number of fire-woods at a length of for 1 hours and in summer for the same amount 

of pots it take 2-3 hours for firing. During The firing process the pots were kept in the middle and 

woods were arranged in a cone shape. After the pot is perfectly fired, pots are then immediately 

dipped into liquid sap made out of myrica or sohlia bark. The purpose of dipping in to the sap is to 
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bring varnish hue and at the same time it has cementing capacity and finally the product is left to 

cool and is stored in dry place or ready to be use.  

Figure 4: Manufacturing process 

 

During the production stage it has been observed from the surveyed that gender wise responsibility 

of task is 90:10, whereby a male member is involved only in pounding the clay. It has also been 

observed that almost in the entire household who are undertaking this activity, male member of 

their family were involve in pounding the clay. This is done early in the morning before sunrise. In 

the absence of male contribution in pounding, potters had to hire a daily labour at a daily wage of Rs 

300-400 per day. 

From the demonstration process, it had been observed that for pounding one khoh of clay to 

produce 24 Wein, it takes about 2 hrs. Therefore pounding as pointed above is a labour intensive 

works. 

Clay Moulds: The potters in Tyrshang were using clay moulds provided by arti  sans. The mould were 

not often used. 

Storage methods: Pottery items are traded all over the Khasi Jaintia Hills. Based on the discussion it 

has been found that 100% of the potters transport their 

products to the market with the help of a rice sack. Based on 

the discussion, it has been found that on finishing the firing 

process, the products are ready to be used. As the village haat is 

organised weekly, storage time varies from one day to four days 

depending on the time of procurement. From the surveyed, it 

has been found that 100% of the potters stored their finished 

products below their bed or either in a kitchen, living room. 

Moreover the products were kept all over the house, and since the pottery item are brittle therefore 

there is high tendencies of either the items to break. From the discussion it has been found out that 

5% storage loss happens as proper storage facilities is not available.  

Constraints at the Production stage: 

Lack of Work space: Non- availability of a spacious work station has been perceived by the potters 

as a constraint especially during the rainy season. The direct impacts of it affect the production of 

pottery items which has been declining as there is no work place. This problem aggravates more 

during the rainy season. Another constraint with regards to work station is the equal accessibility of 

Procurement of Raw Material 

Processing of Raw Material 

Shaping and Forming 

Drying 

Firing 
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it among all the potters who can utilise the shed Moreover the plight of the shed is pitiful, as they 

were not enough space for storing the different items and equipment.  

Lack of drying facilities: There needs to be proper drying facilities for drying the pottery items. The 

potters were facing a crucial problem with regards to 

drying the items. From the study, 100% of the potters 

reveal that they were facing a crucial problem with 

regards to drying the items. Since pottery items requires 

more days for drying  the moisture content, therefore 

many days were involved in drying as they don’t have 

any drying facilities and this impacts the total 

production. The situation aggravates more during the 

raining season. 

Firing Process: As expressed by the potters 100% of the potters view the firing process is another 

crucial problem faced. The study also reveals that 

firing methods adopted by the potters is very 

primitive and unsustainable. Huge quantity of woods 

is required for firing dozens of pottery items. As it is 

being fired in the open air the heat is not trapped 

properly and in the process the pots are required to 

be fired for long hours. Similarly, this method of firing 

increases the probability of causalities to happen. The 

firing method is also not eco-friendly and lots of 

smoke is released out to the atmosphere. There is no 

technology used for shifting the products from the fire. They only used the traditional tools called 

“nap” which is very risky and prone to get burnt. 

The storage facility for storing finished products is not available. Though the shed was provided but 

it’s very small in size to accommodate the finished products.   

Health Issues: With respect to health issues, none of the potters are covered by any insurance 

schemes. 

The Tyrshang Potters have a high incidence of breathing 

and backache problem. This is due to air pollution caused 

predominantly by the burning of firewood during firing 

process and also due to long standing hour for shaping the 

pots. 

Other constraints: Potters cannot make big pots beyond 

the length of their hand as it become difficult to shape the 

pots. These restrict them from making such pots. 
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Post Production Stage: 

Marketing: 

The artisans of Tyrshang market their product at a local weekly market (Iaw Pynsin) and also to 

different buyers at Shillong market who in turn supply these items to other parts of the country. 

Following products are made by these potters see table. The potters also marketed their products 

from their doorstep. Beside they also received order from individual who in turn collect their 

products from their doorstep. The marketing strategy adopted by the potters is very simple. The 

demand for these items is very high and as expressed by potters, there are times when the supply 

cannot meet the demand especially during the rainy season when they have no working and drying 

place. 

Transportation: For Transportation of pottery items, potters simply used a newspaper and a rice sack 

for transporting the products to the market. It has also be found that during the process, about 1% 

of the items is lost during transportation. Value addition of pots  

From the survey it has been observed that there seems to be no value addition to any item being 

made. Though steps are being made by the potters, in terms of designing of the pottery items is 

seen but it is in a very crude form. The potter has expressed their intelligence for getting training on 

value addition in terms of design to fetch more prices at the market. There is also no proper 

packaging material adopted by them.  

Constraints at the post production stage 

Markets and transportation:  

A good market for the products of pottery industry is important to promote the well-being of the 

artisans or small entrepreneurs. However marketing in this field has certain limitations. Firstly, due 

to the absence of any co-operative marketing organisations or government agency in sufficiently 

large numbers in most of the unit, selling of the finished products through middlemen has been a 

dominant feature. Secondly, the demand for the various products of these industries is largely 

seasonal and limited to the locality as majority of their products are substandard and do not 

conform to the required specifications. Thirdly, the artisan are not able to diversify their product, 

but it is limiting to only one or two items , where as other product are not in demand on the regular 

basis since there is mechanism to test the quality of the product. The potters have been quoting the 

price of the material by adjustment and they have no standardized system of putting the price on 

the item which again creates doubt whether they are able make any genuine profit or not. 

Accounting and inventory: There is no accounting and inventory system practice among the potters. 

There is no proper records maintain regarding the inflow and outflow of money. Therefore he 

potters were seen to face a problem when asked about the total number of items produced in a 

month as they never put it in records. Finding the accurate investment and profits is very tough. 

Value Chain Analysis 

Value of pot at production stage: From the survey it has been found out that the value of pottery 

items increases with the flow of the chain. The Value of pottery items during the production stage 

sold by the potters is fixed by the potters itself. (Price list enclosed below) The value of any finished 

products (clay items) increases with the increase in the value chain system. In Pottery the value 
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chain is limited to Traders and Middlemen. As per the findings from the survey so far retailer has not 

yet been involved in any form in the Value chain. It has been found out that from the sample survey 

80% of the finished products were sold directly to consumers and only 30% to Traders. Traders 

involved in this activity are from Shillong and from outside Shillong.  Though this could be a good 

source of indication whereby the potters were getting the maximum profit from the products 

without the involvement of any middlemen, it restricts the increase in the income. With the rise of 

retailer and middlemen there could be possibility that this will lead to increase in demand for the 

products and thus increase their income. 

Figure 5: Value chain map of pottery in Tyrshang 

Role of male members: The role male members of the potters involved is only 20% of the total work 

load. Of which 10% task is pounding the clay and 10% in collection of raw materials. The gender wise 

responsibility of task is depicted in the graph below. 

Role of traders: It has been observed that traders does play an 

important role in their income. From the FGD it has been 

observed that trader were procuring the item in bulk once in a 

while. The traders then sell of these products outside Shillong.  

Role of middlemen: the visibility of middlemen in Tyrchang is 

very limited. Middlemen is seen to be happen only in the Shillong 

market who  in-turn procure these item and sell off to the local shops in their respective places. The 

middlemen as observed earning a profit of 20% from each items sold. For e.g if the pot procured 

from  is Rs. 350 they sell it off at 380 – 400, thus earning a margin of 20% from each item. 

Role of retailer: currently retailer does not play 

any role in the marketing of pottery/clay items. 

All goods were sold directly by the producer. In 

the long run, retailer can play a very important 

role in the marketing channel. There could be a 

possibility to establish an outlet with the local 

gifts at the local, state level tourist place could 

be a good step. From the discussion with 

retailer/ vendor regarding the ‘’significance’’ of 

such items, he expressed that the demand for 

indigenous item is very high but the supply for such item is very difficult. Tourists often look for 

things made locally.  

Figure 6-Gender division of work 

Figure 7-Role of Traders 

Consumer 

Fair/Exhibition Traders/Middlemen 

Pottery 
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Economics of Pottery 

The economics is being calculated taking the average production per year. Potters in Tyrshang were 

practicing this activity individually except on order bases the orders received is shared among the 

potters as per their capacities and is paid according to the number of products. Since this is 

commercially undertaken an about 90% of the household engaged as their main source of livelihood. 

The distribution of women days among the potters ranges from 150-250 woman days. 

Table 2:-Average Project Economics calculated on a cycle of 1 year. 

Particulars Quantity Unit price (Rs.)  total (Rs.)  

INCOME    

Sale of Wein 150 300 45,000 

Sale of Pots  (small) 50 350 17,500 

Sale of Pots  (big) 10 900 9,000 

Sale of Cup and saucers 20 30 600 

Teapots big 20 400 8,000 

Teapots (Small) 25 300 7,500 

Sale of bathing Pots 10 1000 10,000 

Sale of Saucepan 15 500 7,500 

Sale of Other Decorative pieces 30 200 6,000 

Total Income 1,11,100 
    

Expenditure    

Fixed Cost    

Clay-Dewiong 1 Truck  Free of Cost 

Clay Dewkhluit 1 pick-up  Free of Cost 

Transportation cost for Clay including labour charge for 
procurement. 

LS  30,000 

Myrica Barks   1000 

Firewood including labour charge 3 shaktiman 13000 39,000 

Planks for Tools 35 pieces 700 700 

Cow hide 2 1000 2,000 

Wooden tools (Siang Shoh) 3pc 100 300 

Metal scrap I kg 120 120 

Transportation cost for Products LS  5,000 

Plastic of paris 1 sack 370 370 

Total Expenditure   78,490 
    

Profit ability: Profit/(Loss) = Revenue – Expenditure 

Revenue   1,11,100 

Expenditure   78,490 

Profit/(Loss) = Revenue – Expenditure   32,610 

 

The average net profit year wise is Rs. 32,610 with monthly profit of just Rs. 2634 earnings per 

month. Considering this earning as a main source of livelihood one can say that the profit margin is is 

very less. Similarly one cannot forget that poor households have diversified livelihood activities and 

for this they have adjusted their livelihood earnings in a way that this source of livelihood continued 

to be their main income in addition with other livelihood incomes. Nevertheless from the figure it 

can be said that this activity needs immediate attention on how to reduce cost in terms of firewood 

and similarly improve the quality of products for better prices. 
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Table 3: Price list of Black clay items 

S. No. Item Uses  Price 

1 Wein Preparing  pu-tharo, pu-maloi 300 

2 Tea Cups Tea serving 30 

3 Plates ( small size)  50/piece 

4 Plates (Medium Size)  80 /piece 

5 Cooking Pots (Small and Big)  350(Small) 900 (Big) 

 Teapot (Small and Big)  300 (Small) 400(Big) 

6 Water Jug Water serving 250 

7 Saucepan Cooking purposes 500 

8 Pots  Boiling water for bathing new 
born babies, and lactating 
mothers (cultural Practice) 

1000 

9 Decorative item-  Flower vase, Ash tray, candle 
stand etc 

Ranges from Rs 20-350 

10 Flower Jugs   

11 Bonsai pots   

Role of Stakeholder: Role of institutions involved in pottery sector  

Role of training institute: Tyrchang potter have received trainings for skill up-gradation, technology 

know how improve production. These training institutes have been conducting trainings from time 

to time to improve their production. Trainings were conducted mostly on the field. From the 

findings, it was found that most common received by potters is for 3 months. The training institution 

have also provided the potters claim mould to help them in designing new product and also help in 

reducing the timing for shaping the clay items. 

Besides trainings, they were also taken for an exposure visit in Bangalore and Himachal in turn of 

educating the modern art of Black pottery. These agencies home help building their skills and have 

also revived back the flame of this art which was seen to have ignited start extinguish. Such agencies 

should keep on handholding them from time to time. 

Role of exhibition centre: from the survey, it has been found that exhibition serves a two pronged 

strategy for promoting this activity. Firstly it helps in increasing their income level through displaying 

and selling of products through stalls free of cost. Secondly, it gives them the recognition and the 

platform to display their products and make known to the world about the uniqueness of this art. 

Thus in another form it also acts as a source of Marketing Channel thus increasing the scope of 

buyers. The potters from time to time have been attending various Local exhibitions and fairs within 

and outside the state. 

Role of Research institute: From the study it has been found that North Eastern University is playing 

a key role in promoting this and conserving this activity through documentation of this art work. 

There is also a good scope for other technical institute to steps in to boost this activity in-order to 

figure out the soil component of clay and to do a research for heat resistant of the products to avoid 

cracks during firing. 
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Role of Government Department: Governmental agencies have been active in the development of 

handicraft industry, summarize in such following points: 

 Encourage the participation of villagers in handicraft industry; 

 Provide intensive programs for training the craftsmen wishing; Supply raw materials to be 

available for all producers of handicrafts 

 Dissemination of knowledge, experiences, new ideas, and innovation .etc among craftsmen 

to create a strong scientific basis 

 Provide other requirements for craftsmen such as Machinery, and equipment 

 Promoting and displaying produced products in the handicraft market; Presenting the 

advices and the advisors who consult craftsmen to make the products fit with the current 

market status and assist to achieve credit to their products, environment, and market. 

Potentiality of Scaling up 

From the sample survey it has been found out that though the demand for the pottery item is very 

high; in fact the supply is very less. The producers were confined only to a 13 household. It has also 

been observed that currently the potential of scaling up this activity to more household individuals is 

seemingly very gloomy. The reason for this is the margin that the activity is very small and coupled 

with labour intensive work and expenditure. 

From the FGD it has been observed that most of the youth were reluctant for hesitate to undertake 

this activity whereby if all the youth coming generation were not interested In this activity it could 

happen that the art will died secondly, as the age of most of the Potter is among 30-50, This could be 

the major constraint if this is not look out seriously.  

Potential of scaling up to other villages: From the discussion with the sample household, the scaling 

of this activity to those outside the village is very low due to the local policy whereby people who are 

not from the Elaka of Nartiang and Jowai are not allowed to utilize the clay. Commercializing of clay 

by the community is strictly prohibited. 

Potentiality at marketing and profit making: The survey shows that the products reached only to 

weekly market areas in Shillong and Ummulong in its raw form without any value addition. The 

demand for the products is mostly confined to one or two items except on order basis.  Therefore 

there is a high scope for marketing the product and earning maximum benefits through value 

addition of the finished products. The eagerness shown by 100% of the potters to learn new designs 

to further add more value to the items indicates the potentiality of this trade in the long run. 

Recommendations 

Pottery in Tyrshang is gaining its recognition from time to time. Potters in Tyrshang is doing this 

activity in a commercial way. For improving the income of the household and reviving the art in 

Tyrshang are presented in the recommendations. The recommendations below are being put below 

in stage wise as per their immediate attention required. In each and every stage, small innovative 

ideas need to take place.  
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For an intervening agency to be able to move on to the next stage of intervention a parameter needs 

to be developed for moving on to the next stage. This will justify whether people are ready to be go 

ahead to the next stage. Parameter developed should be based on 

i. Volume of production 

ii. Revenue 

iii. New Market (Present and  possible markets) 

iv. Specific innovations 

v. Potential collaborations. 

To ensure these to happen strong collaborations and support from various stakeholders, 

Government Department, developmental organisation needs to happen 

Stage 1: For intervention: In the stage the focus should be on Drudgery Reduction and 

Infrastructure development. As pointed earlier, as the activity is a labour intensive work 

and women are facing health related issues, his should be the first point of intervention. 

In this stage, innovative technology can be developed which will focus on removing the amount of 

time and labour for involves in production stage and thus ensuring economies of scale. The 

technology design should not hamper the uniqueness of the activity. Technology should focus on:  

 Reducing the time and labour used for pounding the clay.  

 Mixing of clay and Quartz-To reduce the amount of loss due to cracks on firing which is 

caused due to unequal proportion of mixing the clay. 

 Separation of pebble and unwanted particles from the missed clay- This will reduce the time 

and drudgery on women.  

 Improving the obsolete tools 

Similarly  research on understanding the proportion of soil ratio required for a particular items to 

address items which are porous and fragile. 

An innovative technology for Firing and Drying of Clay products is the crucial need of the hour. This 

can be designed in collaborations with Technical research institute for drying cum firing purposes. 

There is also an urgent need improving their primitive tools for getting in a fine finished pottery 

products. Constant research on how the firing process can be modernised as done in Ukhrl district of 

Manipur whereby a low cost techniques was adopted by the Tangkhul potters in Manipur who 

mould an attractive range of kitchenware as well as décor items. The all-black Lori Ham, a centuries-

old utilitarian craft, appears minimalist, quite in sync with new age urban demands and lends a 

timeless quality to it. The addition of cane to the earthenware has given it a further designer look.  

A thorough research work needs to be carried on for technology development. For this to happen a 

strong collaboration and exchange of ideas among technical institutes both within and outside the 

state and like- minded people deem essential for this innovation to happen. However these 

technologies developed should be easily applicable and accessible to the potters. 

Work station/Shed: Proper working station to reduce the long standing hours for shaping the pots 

which have adversely affect their health conditions of the potters. This will reduce the drudgery on 
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Fruit Bowl and Tea cup of Ukhrul  

women who are facing currently in this activity. Moreover a common working station is the urgent 

requirement of the potters. Convergence efforts from the village council and NREGA schemes with a 

10% share from the potters to construct a scientific working place for the potters with collaboration 

for ideas and suggestions from Institute within and outside the state.  

This point of intervening can happen through collaboration with Technical institute both at the state 

and National level the Indian Institute of Technology and the National Institute of Technology, 

Meghalaya Science and Technology. A similar work for reviving pottery was undertaken in Manipur 

District whereby the Government of Manipur CGCRI, CSIR -MASTEC joint project for technical 

support. The CGCRI has constructed one work shed at Thongjao One more work shed and a Kiln 

House have been constructed for Nungbi Pottery in Ukhrul District. Similar scope could also be 

adopted in Tyrshang with the Science and Technology department for this matter.  

With better package of practices-improved technology this stage will witness boost in Production 

and improve health conditions of the potters. Moreover this stage will help in reducing the cost and 

time involved and thereby reducing the loss from breakage due to unsystematic production process. 

Stage 2: for intervention should focus on capacity building on improving the quality (finishing) of 

the produce. 

Capacity building for improving the quality of the products is another important intervention 

required in Tyrshang. Training however should match with the demand of the market. Skill 

upgradation and design institute like Central Glass and Ceramic Research Institute, the Khadi and 

village industries centre (KVIC) Handicraft and Handloom under Ministry of Textile and department 

of Industries and commerce.  Similarly certificate course on craft and design offered by IGNOU could 

be linked for training for improving the quality of the products. Training on Diversification of Product 

Range is also another important feature especially for the sustenance of rural potters in Tyrshang. 

Training and skill development should focus on needs of the artisans. Pre assessment should be 

conducted prior for any training or exposure so as to ensure the effectiveness of the training. 

Moreover a handholding support post completion of the training should be the agenda so as to 

ensure the potters applied in their activity and accordingly to understand the relevancy of the 

training in their day-to-day application. 

Exposure visits to successful Pottery places in Manipur; Arunachal which are very similar to what is 

practiced in Tyrshang and for what application can be achievable. 

Stage 3: This stage will focus on increasing prices and opportunities for better markets. 

 Value addition of Pottery items for improving the price value of the 

products. Value addition in term of proper 

packaging with a special logo which imprints 

the unique GIS identification as practice by 

Potters in Nizamgarh. Value addition in term 

of design to the products as practice by 

artisans in Manipur can be explored. 

Collaboration with Department of Design with 

various well known technical institutes in the country as being done on Handicraft products 

under a brand name Skhen by the Department of Design, IIT Guwahati. Similar initiatives 
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can be opted for promoting of design which will add more value to the products. Skills 

enhancement is another need of the hour for taking this activity to another level for 

marketing. 

 For ensuring the artisans in Tyrshang get assured price, this can be achieved by exploring 

alternate markets and the Market Channel. (see marketing channel in figure) 

 A forward sales - E-commerce like Snap deal, Amazon. Alternatively a tie-up with handicraft 

shopping portal could be the best market alternatives for the artisans. Explore a market 

chain with local retailer in the state for ensuring the security and stability for supplying the 

products. www.creativecraft.co.in www.prismma.in Linkage with government owned 

shopping portal http://hhecworld.com/ market linkages could be promoted 

Government should play a leading role in extending marketing support for their products. The 

support provided need to be more aggressive and regular. A Marketing channel needs to be 

developed by establishing a link with local retailer, establishing an e-commerce, and home 

decorators agency.  

Figure 8: Suggested Marketing Channel. 

 

A foundation called Isha Foundation have been working to revive and promote the pottery in 

Manipur by showcasing once a year thousands of exquisite items offering the range of India’s arts 

and crafts tradition. 
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Other Recommendation that can be taken at any points of intervention process:- 

 Institutional Building or Formation of cooperative societies among the potters is another 

step for promoting and organising the potters into collectives.  

 Awareness among the youth and the young generation to start undertaking this activity is 

important since most of the potters are aged between30-60, therefore if the young 

generation are not willing to take up this activity, this unique art at some point of time will 

die. Therefore, youth drop-outs should be given focus especially within the village where 

there is a high drop-out rate and then other neighbouring villages can be followed. With the 

reduction in drudgery and increase in profit margins, this will slowly attract youth to start 

looking forward to Pottery. Another route to promote this art is to develop a chain of Local 

artists among the youth for value addition-design. This will not only keep this art alive but 

also provide self -employment to the young generation. 

 Training on Record Keeping: Training on financial management and better inventory 

management is significant for cost-benefit realisation. Week training on Record keeping 

should be organised at the village level by the Enterprise facilitation centre to train the 

artisans on basic accounting management. In the case of illiterate potters functional literacy 

program can be a promising step for educating them the simplest way of accounting (stick 

methods). 

 Access to financial credits: Government and financial institution should play a proactive role 

in encouraging the artisans to avail credit through an approachable process. Potters in 

Tyrshang have the capacity to take loans to expand their current activity but the fear of 

becoming a defaulter keeps on pricking their mind which forces them not avail loans. In this 

case, a financial literacy-cum awareness could be organised on this matter. 

 Village Council should work hand in hand with the potters in Tyrshang to help promote this 

art and to also ensure that this art form is being kept alive. Awareness among the youth on 

the potential of Pottery is needed.  

Future Prospect of Pottery in Tyrshang 

 Encouraging this art in schools as SUPW. 

 In the long run, a pottery school can be formed in Tyrshang village which will help people 

learn about this unique art form as well as Tyrshang village. They can earn from it through 

charging nominal fees for each student. The fee could be decided based on the income 

groups. 

Conclusion 

To conclude one can say that pottery in Tyrshang is progressing with the years and though this art 

work is carried on by women, men should also be encouraged. In many states of our country, 

pottery has started growing and it is high time that this unique art in Meghalaya should also be 

preserved. It is well known that artisan pottery today suffers from poor productivity due to obsolete 

tools, techniques and processes, shrinking markets, and competition from non-clay industrial 

products. It is therefore high time that all institutions, like-minded people, artisans and governments 



Study Report  

 Tyrshang Black Pottery 

24 

come together under one banner and to work closely with each other to promote this activity. An 

initiative by the Basin Development Unit for reviving and strengthening this activity by bringing them 

together in the form of a cooperative society is commendable. Such initiatives should keep on going 

from time to time to sustain this unique art. 
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Annexure I: List of potters Tyrshang Village 

S. 
No. 

Name Age Gender 
Marital 
status 

Religion Education 
Others members 

involved in 
pottery 

Members in 
a family 

Livelihood 
activity of 

Potters 

Livelihood activity of 
Family members 

1 Milda Shylla 52 Female Unmarried  Christian X Helpme Shylla None Pottery Paddy cultivation , 
Daily wage 

2 Rilang Shylla 52 Female Married Christian Illiterate None 7 members Pottery Paddy cultivation 

3 Treat Shylla 60 Female Married Christian Primary Theimiss Shylla 3 members Pottery Paddy cultivation , 
Daily wage 

4 Hadakaro Shylla 27 Female Married Christian Primary Iris Shylla 9 members Pottery Paddy cultivation 

5 Marble Shylla 45 Female Married Christian X None 1 member Pottery Paddy cultivation , 
Daily wage 

6 Yohphi Shylla 50 Female widow Christian Primary Merilish Shylla 6 member Pottery Paddy cultivation , 
Daily wage 

7 Hum Shylla 62 Female Married Christian Primary Manbha Shylla & 
Jolma Shylla 

3 members Pottery Paddy cultivation 

8 Phal Shylla 50 Female widow Christian Illiterate Ivakordor Shylla 4 members Pottery Paddy cultivation, Daily 
wage 
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Annexure II: List of people interacted 

S. No. Name Designation Profession 

1 Mr. Khraw Kupar Lannong Free lancer Sculpture cum artist 

2 Mr Brandon Parriat  Government official at 

MHH 

Promotion of rural artisan and 

art. 

3 Mrs. Viva Lyngdoh Assistant project 

coordinator 

Rural technology development, 

SSCT 

4 Mr Nana Pohshnah Head man of Tyrshang Village administration 

5 Mr J.P singhania Retailer Owner of Giftorium 

6 Don Dkhar Doloi of Nartiang  

 


